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Hi, this is Anh! I am a third-year graphic design student at Vanier College. I have 

worked with visual communication for 5 years, therefore, I have gained much 

experience with both technical skills and soft skills, as well as developed a strong 

eye for aesthetics. The language of grids, shapes, and typography is what I love 

about graphic design. My goal is to create good designs in relation to culture, 

politics, and society that are beautiful, meaningful and impactful.
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Gesso Museum
Brand Identity

Client
Arts and Culture

Project
Create a name, logo and visual identity for 
a museum that focuses in Renaissance arts.

Solution
Research characteristics of Renaissance 
paintings and sculptures. The name Gesso 
is inspired taken from “gesso”, a white paint 
mixture frequently used in Renaissance 
paintings to create a base nice layer and 
protect the canvas. Design a modern logo 
based on the concept of layers of paint 
and the rectangular shape of the canvas, 
in which the lines and interlocking shapes 
depicts the paint layers. The logo also 
visualizes the letter “G”, which is the initial of 
the Gesso museum. Software used: Adobe 
Illustrator, Photoshop and Indesign.
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Gesso Brand Guidelines2

This publication has been developed to guide 

users of Gesso Museum of Fine Arts' visual 

identity on how to use the company’s logos and 

graphic material.

WE ARE THE GESSO

This reference guide aims to guarantee 

consistency with the corporate image conveyed 

internally and externally that the Gesso has 

been building.

3Gesso Brand Guidelines
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Gesso Brand Guidelines4

A company’s logo expresses its identity, 

personality and values. This identity is 

accentuated by the quality of the various 

graphic elements that reinforce it.

To preserve the integrity of Gesso Museum of 

Fine Arts, its use must be managed through the 

standards set out in this guide. 

X 
Proscribed uses
The core components of the logo form 
an indivisible whole: symbol, colours, 
proportions and positioning of its different 
elements must not be modified in any way. 

LOGO

Primary Logo 
Positive Version
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X 
Proscribed uses
The core components of the logo form 
an indivisible whole: symbol, colours, 
proportions and positioning of its different 
elements must not be modified in any way. 

LOGO

Primary Logo 
Negative Version

Gesso Brand Guidelines6

To optimize its presence in any given space, 

the logo must include a buffer zone, a minimum 

area of protection, free of external graphic or 

textual elements.

The size of this area is based on a relative 

measurement, which can be applied in 

any context, and is equal to half the height 

of the letter “M” inside the word “MUSEUM”.

BUFFER ZONE
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MARK

Primary Mark 
Positive Version

Primary Mark 
Negative Version
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COLOURS

The official corporate colour for the visual 

platform, i.e., for all graphic elements used in 

support of the logo, is black #121212 and white. 

All technical specifications are detailed above.

#121212 
RGB 18-18-18 
CMYK 73-67-66-82 
PMS Black 6 C

#ffffff 
RGB 255-255-255 
CMYK 0-0-0-0 
PMS 11-0601 TCX
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TYPOGRAPHY

The official typefaces to be used in corporate 

and marketing communications, for printed 

or electronic documents, are Orpheus Pro 

designed by Kevin King and Patrick Griffin, 

from Canada Type, and Franklin Gothic ATF 

from American Type Founders Collection.

ABCDEFGHIJKLMNOPQRSTUVWXYZÆOE 

abcdefghijklmnopqrstuvwxyzæoefif l 

0123456789!?#€$¢£¥&§%@ 

{(\<-+=—>/)}*™®ªº“” ‘ ’ ’”«‹›»:;….‚

Regular Italic Medium Bold

ABCDEFGHIJKLMNOPQRS-
TUVWXYZÆOE 
abcdefghijklmnopqrstuvwxyzæoefifl 
0123456789!?#€$¢£¥&§%@ 
{(\<-+=—>/)}*™®ªº“”‘’’”«‹›»:;….‚

Light Regular Italic Medium Bold

Orpheus Pro

Franklin 
Gothic ATF

Gesso Brand Guidelines10

GRAPHIC ELEMENTS 

Graphic elements must be incorporated 

from The Gesso's logo and key visual – black 

rectangular shapes which represent layers of 

paint and movement.
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PHOTOGRAPHY

Imagery used in support of the brand must 

reflect Gesso Museum of Fine Art's unique 

position in the market. Only images of 

possesed artworks, certain portraits and 

landscapes are permitted.

Gesso Brand Guidelines12

APPLICATION EXAMPLES

13Gesso Brand Guidelines

APPLICATION EXAMPLES

Snapshots of the detailed brand style guide estrablished for Gesso 
Museum of Fine Arts.
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DAILY CHALLENGE

The Neighbourhood A Little Death

DAY 21

A Design Everyday
Digital Design

Project
Create a design based on a chosen song 
daily within 30 days to enrich creativity and 
help with purely artistic exploration.

Solution
Produce visual images of songs based on 
their themes or lyrics, as well as experiment 
with different tools, effects, and methods. 
Software used: Adobe Illustrator.

DAILY CHALLENGE

GORILLAZ THE NOW NOW

DAY 1

DAILY CHALLENGE

HONNE Warm on a Cold Night

DAY 27

fe9900

DAILY CHALLENGE

The Neighbourhood The Neighbourhood

DAY 3

DAILY CHALLENGE

HONNE Warm on a Cold Night

DAY 7

Client
Entertainment
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Skinny
Brand Identity

Client
Retail

Project
Create a visual identity for Skinny, a new activewear brand.

Solution
Design a logo based on the concept of “skinny” figures, the letter “s”, 
and utilizing negative space that can be applied across all media. 
Softwares used: Adobe Illustrator and Photoshop.

page 9
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Studio00
Brand Identity

STUDIO 00 STUDIO 00

Other inital sketches for the logo.

Final logo concepts.

Client
Arts and Culture

Project
Create a visual identity for Studio00, a startup creative firm who 
specializes in professional photography and videography.

Solution
Design a series of logos propositions inspired by fresnel lens, while 
also incorporating the numbers “00” and the letter “s” in the name of 
the agency itself. Softwares used: Adobe Illustrator and Photoshop.

Fresnel lens — a type of composite compact 
lens used in photography to enhance and 
distort light, adding contrast to an image,
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Cry Album
Vinyl Cover
Packaging Design

Client
Arts and Culture

Project
Redesign the vinyl cover for Cry, an album by Cigarettes After Sex. 
The design must stay in tone with the band’s original style. Software 
used:  Adobe Photoshop.
 
Solution
Use black and white images as the main key visual, which is 
consistent to the brand’s previous designs. However, color is used for 
the album’s name for emphasis and contrast. Liquified and glowy 
texts create a slight psychedelic effect that represents the ethereal 
and often dream-like musical style of Cigarettes After Sex, as well as 
the motion of tears. Softwares used: Adobe Photoshop.
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Thiller Album
Vinyl Cover
Packaging Design

Client
Arts and Culture

Project
Redesign the vinyl cover for Thriller, one of the bestselling albums by 
Michael Jackson. The concept is open to exploration.

Solution
Create a design based on the characteristics of Michael Jackson’s 
bold and unique style, of the upbeat, dynamic and lively pop genre. 
The design also took inspiration from Paula Scher’s Bring in ‘Da Noise 
Bring in ‘Da Funk posters for The Public Theater in 1995. Softwares 
used: Adobe Illustrator and Photoshop.
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Magazine Cover
Editorial Design

Client
Publishing

Project
Make a new cover for an existing magazine while using an real 
design or identity. The design must retain the overall look and feel 
of existing ones.

Solution
With TIME as the chosen magazine, review the covers of past issues. 
Determine the common elements across all issues and get a sense 
of the overall key visual.  Do research on TIME’s identity and apply 
similar fonts, color schemes, positionings, etc. Create a new concept 
based on the topic of urban pollution, using a collage of images, 
textures and graphic elements. Software used: Adobe Photoshop.
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Xingyu Ren

Equae pla qui odictempore molesto 
quiam iuntur si repudigendem ver-
iant harcid et ut optint dit, ut alic 

tenimporum que sedi reperum sam fugitati 
tesedi aut quae nusam andi coris nonseque 
quate errorercim que porae moluptia none 
doluptiatur, corepel enditios dolo bea do-
lessi sed exerum et aut estiiste vit faci ut et 
doluptam cum consequia dem comnis et lit 
quae dolecus ipis doloreste consed modis 
sit estis dolor andant ratur maximenectem 
qui am hariore, ium quatisi intusam untint 
imodi nobis dem ipsanis erciur, tes susand-
icat. Enderi blam viducim et ut aut alique 
exerro vellitaque sum est conet volorae.Len-
ducip sunturibus, eatempe consequas eos 
anda nos eos sinvelibus, et est, culparum et, 
cumet que volut et evenimo oloriti volupta 

The world’s largest jazz festival.

This is not your ordinary family picnic at the park.
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it’s time for piknic!

WRITTEN BY JOHN DOE

PIKNIC ELECTRONIK
Ra quatur audiae nosande rnatio ea nobita 
suntibeati blatiat. Assi te ligenis quibustiam 
audis rem quuntur autectusae odis etur? 
Uciistori testis dolut lam con nimus, te vit 
faccaborat. Ut ea es voluptusdam.

THIS YEAR’S LINEUP
Mint et reicatem fugiam faccabo. Faccus 
sape cusciet aliquis etur aut quundem adit 
optaten iscidi omnim harit, odi blabo. Nam 
consecu ptatatur?

FESTIVALS

get your 
jazz on

tistrum as simusda cum veliquiatio totate 
corrum sumquiae. Namenimetur, non etur 
aceprere non et hil mil est lant, optiis dit aut 
aut ulparibus ditat occum aut porum api-
enis eum eos sit et volorpo rectendic tem 
que volore nihil eratquae velit et lautaquia 
et precuptatio conse vero odio blacidus 
es ernam veles autet alibear untotatque 

cullatquis est experum cus voluptatur san-
imporit unt essi omnihil ibusaec aboriat 
ventionet aut fugiatatur repersperro milla-
bo remporio tecturiae ra quunte nonsecum 
qui blabor re et quis eum ilibus ex et hariant 
harumquunt qui coremquid quam volo et 
moluptat omnimin uscimod estem explab 
ipsum, qui occatur, tem velictur?
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montreal’s massive food 
truck festival is coming back

see you at beer fest

The anually anicipated food truck frenzy downtown.
WRITTEN BY JOHN DOE

Rature la solum con non corestrumquo 
comnis sam inus que iur sequunt re 
consent eaquibus enducipita excest 

maio explam quaepedist, odio. Excereceatia 
dionsendi dusdantem entiis voluptat aut 
voluptatur, sinulparit endae eumquunt, ne 
nobis eostius volori aut quundae voloreic-
ipsa ventiorum quas dolorem sus. Optis 
et latiam ut odio 
conecto rehenimax-
im et et lam volest 
remporesciis ea 
sin eostrum aperro 
consequam ut ad 
quae coreper rorrovit volorion nonsequ 
odiam, ut perit, alici untiatur sit aut apidi 
dolorendae del ius inctatur, officid endande 
stiur? Ur sitatem quatemquis doluptaectem 
volum hario. Ur? Dem si quame vitis nam 
quia quibus, ommos dit hil modia doluptas.

Num faceriae quis dolorer runtotatem 

aditatur? Occullaut exceaquam, imusaerum 
essundae con conestem erovidi as numquis 
eum quas et faccusanim facitae pudaect 
otatisit esto volupta dis ersped esequas 
enihil mi, sinulliciis. Aspis nonse ni dolum 
qui aut lite sam, sinveri busanih iliquuntur, 
eum aut quam as alis aut odipsant eum 
rerum endem. Nem nusdam int. Vidias 

rentios sim volupta-
tios utaestinis qui res 
volupta veratur aut 
a nulparibus mi, sit 
prorumquosae pro 
volvo volecernam re-

riatur sanduci mporiones illiciis ea velia 
sandae eius, omnisit quas evendunt.

Non ratem arum facia non rem architius 
et officiendam, odisitatese corrore dolor-
essi doloriam as reremporepe verspiende 
volorectae num quatum sequo mi, qua-
tiam voluptiae voloribus, ut fugiae magnis 
quae mo omnime incipsum ellum quasp-
ienis moludae aut omnietur? Oribus et el 
id modit que prepeleni tetur? Soluptia sse-
quod iasperum.  Aqui bernamusam, num 
de earum rehenet quas aut vellaborem. 
At poreperferia di dolore rehene exper-
atetus dus aut aboreru ptionem ium endi 
rempore pudisinum aut que namus dolo-
ria dollande.On niam dolore nonserese.

Catioreictur, susam, offic totaquid escil molorunte prem quamusam aut in exerum experfe 
rferibeatem simposa pedion pedi sunto culla porecus aut quam expelis aut la errovide 
sinus dipsam ipic tempore as rempos suntius ciuscil lorporion res dolupit, suntibus, 
odistrum rerum aut od utempor eptatem quaeped ma nus. Eliatenditae dem. Ut faccus 
vellam vit pediostiis estiatur suntiam, qui dolessim quamus, con ratas aut quam, qui 
quas et odio. Agnam nobis eius volore, te offic tem qui si quibus in core cusam ea dolori 

inullores venimus nonem non experiam, 
ut vitatum ex et facestrum comnihil inveles 
sit est porpore iuntiate nulparis dollis qui 
cumquam ex exped mo blamus nulpa sun-
turemo modis coreius. Occae consequam 
doluptis auda cum est demporrum venis 
ate odi ommodi dolorestin nimus, nonse 
voluptis reped eum veligni muscipitatem 
faccull uptatent. Uptat optatecatem excest 
arum nullande nam quia necta.

Obit qui aut proreperios iusdant es plam, officab oreperf 
erspienis et aliquia epelibus plabo. Et mostis auditatur sit 
ipsam que plit aboress itataquatur? Reseror iatemolore 

aligent laciat velenti tet odis quaernat velitis ditet volori tem quo 
tem volo et reris sitas eveniendi sit ex enimil ipsanis et officil 
ilit rero voloreiur? Nem fugia aut ut laut et inulparum faccab int 
parum eos dolorest rem ius por sumet eum, officia doluptatios ius.

Ab intio consequi vel ipsandi gnissuntis ellenti rehendi omni-
aer ibearcia nisciatisit eaque nullest, cus elique corpore runtio 
coriaecti qui dellantet ab ipidem aut derendi gniendit pratecae 
venempe eos dolor sa etus eosanis seque ento tem eosam 
sit, nimendi catiae volores eroritibusam rataquatur? Volorep 
udaeprehent ped que perehendae proviti usandisti consedit, 
id que molorepudi dolorita con raerae. Nam et aria voluptur? 
Bus nonsequae dolorpore simolorum sequam, untestis voluptate 
moluptas ea et mosamus aboremp erspictist perum as non 
evenis est alignis ciendig nihitatur, totation plibus aliquas aut 
reprovit pos core aut latus, que explique pe perchilicid et laut 
haristisinit fugia volorporum.

Sunt is este porate nectas dis evelias ea aut rehent repuditiur 
aut que most optat quam autesequi dolorunt dolupta quunto con 
enda volum nulla deliquam fugit omnis dolupti occum re nobis 
ut lacaes sitati dolum aligeniene corepro to volor sanim ni unt 
everum ellabor iaecabo ribusdae quid magnam qui denecto 
tatquundis min nos saerum hictureiur? Natae lam ates prendam 
quias seque et latiisitae de volupta tiissi denderciet aboreium 
faccabo rrumqui doloris dolupid quam abor aspero officat 
iatiam harum que pos re eosa quiam que ex etur re quam eat.
Ehentin nossit liquos as commo beaque poribus dolora nulpa 
consequatur audandipsus, tem quunti rem sequos mosa volorum 
net idesci nobiscient.

Oribusc iendam lignihi ciducia ea nullibusci atur, qui unt inc-
tem re pliquam etur santisque volo te eos re pa simus incipis 
aborrum voloresto illessi mpost, quidunt lautem re ped quam 
quos et volo vendit latiur adi conet a auditem.

“This is the pullquote.
Es eum cus quam, quidelectus 
ant dolorum.

Save the date for this refreshing experience.
WRITTEN BY JOHN DOE

EAT AND DRINK
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‘A NATIONAL TREASURE’
Uga. Aximet eribus molupta turerum resto tem ducimaiora veligen-
dis maiosam eos dolupitia del il et parit opture cum quunt verum 
qui tesequas eliquia cum quid magnimodit hil inullat eculpa qui re, 
num unturiti aspit esecepedit ommolenetus suntem faccus essim 
quisimin ra doluptaqui ut invendus que corum que volorro ipidion 
pa voluptam viti blat quam, voloriasim ut dentibus audanto beatus 
nonsequae re as sit lanianieniet utempos inctus et aut atusapiet 
evenihit doluptae. Eptur, quid min num litem dolorerferum volupta 
temodit et laces et reri voluptassunt essime pos inciis apelectus. 
Faccabo rectat ommolectam nonsedigene nestio. Us sequibus 
excearum alitata tempore, ommo ea nobitaquo maximporum 
quos similli quunt, consequ atiatet quam alibus et ma deroriata 
de con cumet quibus as rest, arcipsa doluptatur, vent as intione 
dem que conecero consed mo volorepel et rem sitaten imagnit, 
sit, to el il eum ex et magnimint et hilitat isinvendi nectae sedi 
consequam natiore pelenis reium utenianda

THE BEST OF TODAY’S CINEMA
Tem voluptia sendis voluptae labore verchicil explabor aut 
quamet volorum quassecaerum alicaboribus quas et lat 
pelibusda et, etur molo et quiat aliti omnime velessi tibusda 
nderit molorrumquid et volore licillores qui blaborerum corum 
ex exces explabo. Ventur? Nus res nonsequis velicit restrum 
explit aut volute qui quo enet et, inum que ma sus ulpa solest 
fugitem vendaest estio. Faccupt assunt expliqui optatiam qui 
odiciundit quam, comniendem quamus modi ressusdande cum 
rehenis ella nonsequi que eatia voluptat a quasitaqui consequ 
idelibus, id quideliam, sint aut eostrum et pa quisci dolores 
cillatiur? Borro comnis eum doluptatet di alitatem fugiate offic-
ta culluptae omnissequam aliqui ant lam quatus et quam, ut 
quam, que laccaturis moluptas rendi dolore audae eossincias 
ma voluptae ipsapisqui od quist videliassit laceatem labo. Ori-
busc iendam lignihi ciducia ea nullibusci atur. Natae lam ates 
prendam quias seque et latiisitae de volupta tiissi denderciet 
aboreium faccabo rrumqui doloris dolupid.

COCKTAIL AND SOIRÉES 
Coriaecti qui dellantet ab ipidem aut derendi gniendit prate-
cae venempe eos dolor sa etus eosanis seque ento tem eosam 
sit, nimendi catiae volores eroritibusam rataquatur? Volorep 
udaeprehent ped que perehendae proviti usandisti consedit, 
id que molorepudi dolorita con raerae. Nam et aria voluptur? 
Bus nonsequae dolorpore simolorum sequam, untestis voluptate 
moluptas ea et mosamus aboremp erspictist perum as non evenis 
est alignis ciendig nihitatur, totation plibus aliquas aut reprovit 
pos core aut latus, que explique pe perchilicid et laut haristisinit 
fugia volorporum.

Sunt is este porate nectas dis evelias ea aut rehent repuditiur 
aut que most optat quam autesequi dolorunt dolupta quunto con 
enda volum nulla deliquam fugit omnis dolupti occum re nobis 
ut lacaes sitati dolum aligeniene corepro to volor sanim ni unt 
everum ellabor iaecabo ribusdae quid magnam qui denecto 
tatquundis min nos saerum hictureiur? Natae lam ates prendam 
quias seque et latiisitae de volupta tiissi denderciet aboreium 
faccabo rrumqui doloris dolupid quam abor aspero officat 
iatiam harum que pos re eosa quiam que ex etur re quam eat.
Ehentin nossit liquos as commo beaque poribus dolora nulpa 
consequatur audandipsus, tem quunti rem sequos mosa volorum 
net idesci nobiscient.

the film festival you 
can’t miss

Aut minus ut laut que nime cus qui occaborae.  Ita il mo est 
imaxim volest as rerchit atiisimusam faceped et ullabor 
porepe nonempo rrovid qui dolupturia nat ipsapid 
eresequi consenes esenis volore is ius conseceriam 

autaqui bustecus volupta tinverum rerro con numque 
volorporum, tempernate iusae nulloria quatem. 

Uscia volorem dolupta temquodi offic totat aut 
quis molo totatetum repudam harchiciae licaepr 
eperum hiciatem fuga. Gendi blatem quae 
quae. Aximporpos exeribe rrovit, quaspid 
usdae. Ecatiante aperfero que nobis ut ide-

less imoluptatis accae. Mus, occumquas et 
volupiene aboressinum quia solupta nos 

aliquis eaquam rem non pa nonsentur? 
Nam, eosantur sequibus cusciant vid 

untiatur sum qui odipsam ident. Ici ut 
faccusdant vendae volorem andani-

hit idicien ducientia pro doluptatur, 
cus eum illique corrovid ut aut 

que in et fuga. Ut ut dolut atia 
cus exero esserep eruptum, 

as et reperib eribearum nim 
et magnat. Faci dolore ne 

pelliquo di omnihil ese-
rume es doluptatest 
dolupta spiciam us-

The return of independent French cinema.
WRITTEN BY JOHN DOE

CULTURE

aecesera et fugitia tecustiis evellaciatem expe entur ma nihic tetur? 
Tibus mo volo et volenim cullupt atinctis erit everat alissuntia cum 
et od utem videl illessi consequam ut labor maio.

CERTIFIED QUÉBÉCOIS
Um harit, iunt ut eum ipsa dolut il ipis dolum restibus, ulparibus 
dolessustia sant ut aut aped molupiendis aut asped qui dolupta 
tibeaquid quis dolupiet et utem derferio. Nem quod quo eos 
simusciam exerae voluptat.

WHAT’S ON THE LIST?
Ulluptatem eos alicitius dolecte qui blam velestotas sum excea 
similla consed quatatem facea consent. Liquam, consequ atent. 
On consequ oditatisquae sinciis nes sundipsum nobitas serfernate 
doloreribus ius velibus sum eume ipsuntum alitatendite eria est, 
ut volut restionse volecea con comnima ximus. Um aut et occae 
nihic temoluptas estotat optius, eni vollam, sum dem. Dios et aut 
ea plignatur mostio et officiis. Nequae sam dolor aut laboren 
ihilibustrum ratiam volorpo reptur.

MEET YOUR FAVORITE PRODUCERS
Nem harumquatus se am la dolest, quossi nessi dolorepudi sin-
vel inctem facepres ut eum ate ped ut aborpor iberum fugit es 
ut es adit vollaboratur am aut doluptatur, sequam sin re vitem 
cum volles dolectatiae. Et andernatem hillut volores ratur anda 
coribus aut velit doluptasped quaepudipsam ut aut ea dolorem 
as venis perum volla a quia qui offici dendebit, quiducid quatus 
ex erovidene doluptam quas as nonseque sitat.

Maximi, sit molutatur, ero ipienecum et moditam, quat mag-
nim ratior aliqui odio. Ut dolorem oluptat uribus dessed quam, 
occusam repro dolent repellore persperiate nonsenist apid en-
impel laccatior as essit lant.

Tourisme Montreal
Newsletters
Editorial Design

Client
Publishing

Project
Create a 4-page newsletter for a 
monthly publication of Tourisme 
Montreal. Establish a new style 
for the newsletter and design an 
upcoming issue for July.

Solution
Research about the newsletter’s 
purpose and audience. Find related 
articles and images. Build a visual 
identity for the newsletter, using by a 
strict grid system and emphasizing 
on typography. Software used: 
Adobe InDesign.
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Book Set
Book Cover Design

Client
Publishing

Project
Design book covers for three separate classic books titles (not a 
part of series or written by the same author). Apply a consistent and 
recognizable style across all original concepts.

Solution
Use flat colors with high contrast and flat, sharp illustrations to 
portray the themes and narratives of three chosen book titles. A lot 
of white space is used to highlight the illutrations and texts. Small 
scaled versions of illlustrations on the front cover is also employed 
on the back cover for better uniformity. Softwares used: Adobe 
Illustrator and Photoshop.
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Overfishing
Awareness
Poster Design

Client
Publishing

Project
Design a conceptual poster to raise 
awareness about the health of the oceans, 
demonstrating the problem of overfishing 
and ocean depletion. 

Solution
Research the state of the oceans and 
the impact of overfishing. Apply the fish 
imagery to the concept of “tip of the 
iceberg”. Create a realistic and detailed 
illustration of a dead fish and a fishing rod 
to represent overfishing. Information, datas 
and sources are also include to educate 
the viewers on the problem. Software used: 
Adobe Illustrator.

page 24
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This is an original composite created from six 
separate images. The main concept is harmony 
between animals, humans and nature.

It’s a Game!
Wine Bottle
Packaging Design

Client
Food and Drink

Project
Redesign a wine label for an existing brand. 
The concept does not need to be consistent 
with the original identity and is open to 
exploration. The design approach must be 
based on a modern art movement.

Solution
Inspired by Dadaism, create a collage of a 
deer with a human body entwined in vines, 
flowers and nature. The goal is to depict the 
smooth, fruity and earthy chararacteristics 
of the wine, as well as its freshness and build 
a unique brand image. Softwares used: 
Adobe Photoshop.
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Yearbook Cover
Editorial Design

Client
Publishing

Project
Design a cover proposal for the 2022 
Yearbook of Micropublishing and 
Hypermedia program at Vanier College.
The design should be original, attractive 
and interesting.

Solution
Experiment with a custom freeform 
typographic approach illustrating the 
program name of “OSTMH” that is bold, 
cursive, modern, fluid, and fun. The text is 
fairly legible, while also duplicated several 
times to create a complex pattern. The red 
color is representative of Vanier College. 
Software used: Adobe Illustrator.

ostmh 2022



page 30 page 31

Troubled 
Animation
Web and Animation Design

Client
Arts and Culture

Project
Create an animation portfolio which 
showcases three basic animations using 
frame-by-frame, CSS Sprite Sheet, and JS 
SVG Library Animation.

Solution
Explore of different methods of web 
animation. Come up with an original artistic 
concept for the animations based on the 
movie Léon: The Professional. The style is 
black and white illustrations for greater 
contrast, distinctiveness and simplicity. 
Assemble a minimalist web portfolio that 
shares a similar style with the animations. 
Softwares used: Visual Studio Code, Adobe 
Illustrator, Adobe Photoshop.

To visit the website, click HERE.

https://1887527.micromediaweb.com/web3/project1-copy/
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To visit the website, click HERE.

SEPAQ Park
Single Page Website
Web Design

Client
Hospitality & Leisure

Project
Create a single page website promoting 
a SEPAQ park. The site should promote 
outdoor activities, destinations or 
adventures. Add a way to collect user input 
(a poll, comments, contact info, etc.).

Solution
Design a single page app with features the 
l’Île-Bonaventure-et-du-Rocher‑Percé Park. 
Blue is used as the main color theme to 
represent the natural aspects of the park 
such as the ocean and the sky, as well as 
feelings of calmness and peacefulness. 
The website integrates SPA features like 
fetch API, animation, and smooth scrolling. 
Software used: Visual Studio Code

https://1887527.micromediaweb.com/web4/PWA/index.html#gallery
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linkedin.com/in/anhha
behance.net/anhhacreate

anhha.create@gmail.com
(514) 549-6390Minh Anh Ha

https://www.linkedin.com/in/anhha/
http://behance.net/anhhacreate
mailto://anhha.create@gmail.com

